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RETAIL, FOOD, BEVERAGE, AND LEISURE IN 2020

Mind the Gap

Our theme for 2020 is to support businesses to “mind the gap”! We are positioned
to support you to identify, quantify, and treat new, emerging, and changing risks.
This approach aims to enhance your resilience, supporting you to smooth out
volatility and protect your stakeholders.

Factors Driving Change

2020 will be dynamic, challenging, and exciting! Your business is being shaped by a number of factors.
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Further convergence between
Retail, Food, Beverage, and
Leisure, as these sectors become
increasingly interconnected and
start to compete directly for
customer spend.

An always on culture, driven
by consumers who are online
24/7, with their decisions being
influenced by engagements across
multiple media platforms.

Wellness, this key trend is
redefining how businesses meet
consumer and employee needs.
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Pricing transparency and
comparison has never been easier,
leading to reduced customer
loyalty.

New buying criteria, decisions
are being driven by new
factors, including, convenience,
provenance, and sustainability.
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Developing technologies will
continue to permeate all areas
as companies utilise new know-
how to help them innovate new
products and new processes.
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The Future

Business models need to continually change and adapt to meet customer needs, which are evolving at unprecedented levels.

Maintaining the status quo is no longer a viable option.

Your Business is at Risk

Risk Financing

Risk financing programmes are not keeping pace with changing business models and the new risks they create. Firms are storing
up volatility because changing technology, supply chain, weather, mental health, and trade exposures, to name a few, are not

being financed effectively.

ABOUT MARSH

Marsh is the world’s leading insurance broker and risk adviser.

With over 35,000 colleagues operating in more than 130
countries, Marsh serves commercial and individual clients
with data driven risk solutions and advisory services. Marsh is
a wholly owned subsidiary of Marsh & McLennan Companies
(NYSE: MMC), the leading global professional services firm
in the areas of risk, strategy and people. With annual revenue
over US$15 billion and 75,000 colleagues worldwide, MMC
helps clients navigate an increasingly dynamic and complex
environment through four marketleading firms: Marsh, Guy
Carpenter, Mercer, and Oliver Wyman. Follow Marsh on
Twitter @MarshGlobal; LinkedIn; Facebook; and YouTube, or
subscribe to BRINK.
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CONTACT US

For further information, please visit our website at marsh.com
(link:https://www.marsh.com/uk/industries/retail-consumer-
brands.html), or contact your local Marsh office, or the below
contact:

DAVID TATE

Retail, Food, Beverage and Leisure Industry
Practice Leader

+44(0)207 178 4355
david.m.tate@marsh.com
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